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OVERVIEW



PRINCIPAL
DISPLAY
PANEL

The principal display panel is the
surface on which the product
identifier, net quantity,
trademarked name, and some
industry-specific text must
appear. For example, on a cereal
box, the "front" of the box would
be considered the principal
display panel.



WHAT ELEMENTS 
ARE REQUIRED ON
CANADIAN
PACKAGING? 

All applicable warnings, cautions and notices must be presented on the package. These vary

depending on the type of product and industry - more information can be found on the Government

of Canada's website (see links below).

Food Labelling Requirements

For branding and commercialisation purposes, any trademark for the product should be

prominently displayed on the packaging. Technically, however, including them is optional. 

Trademarked Name

The product identifier is the product's common name. This is not the trademark - for example, on a

package of Scotch tape, the trademark would be "Scotch Tape" and the identifier would be "Clear

adhesive tape". The product identifier must be included in any packaging design. 

Product Identifier

Marketing Copy

The net quantity of the product must be listed in units (for example, "One (1) light included.",

volume or weight. The format depends on the type of product.

Warnings/Regulatory Text

Net Quantity

The dealer name and place of business (address) must appear on the packaging, including a full

address.

Dealer Name + Place of Business

Features + Instructions

Marketing copy can be everything from an "About the Company" blurb to a slogan or a mention of

the product's benefits. It is completely optional and used to incite consumers to buy or to reinforce

brand image. 

Important features should be presented in both languages in order to keep the consumer experience

consistent. Instructions must be presented in both languages.

(See guide below)
Nutrition labels, allergen notices, expiry dates, country of origin, common name, ingredients and

net quantity must be presented on food product packaging - see complete details below.

Large retailers require all products distributed in their physical stores to have a barcode. This is

generally obtained by the manufacturer according to GS1 Canada standards. See link below.

Barcode  (if selling to a large retailer)



All warnings, cautions and notices must be presented in both languages. Regulatory text (i.e. hazard

warnings, suffocation warnings, toxicity warnings,  non-GMO, etc. 

Food Labelling Requirements

BILINGUAL COPY -
WHERE IS FRENCH
REQUIRED?

When a trademark appears on bilingual

packaging or advertising for Canadian

packaging, it may remain in English as

long as there is no French version of the

trademark registered in Canada. It is

recommended that both trademark

symbols be included (as pictured on the

right).

Trademark

The product identifier is the product's common name, and it must be prominently included in both

languages on the principal display panel. This is not the trademark - for example, on a package of

Scotch tape, the trademark would be "Scotch Tape" and the identifier would be "Clear adhesive tape".

Product Identifier

Marketing Copy

Liquid, gas, vicious – metric units volume

Solid – metric units weight

Individual units – numerical count *                          *illustration must match quantity listed

Warnings/Regulatory Text

Net Quantity

The dealer name and place of business (address) can be presented in English only, as addresses and

business names are not usually translated to French in the first place.  

Dealer Name + Place of Business

Features + Instructions

Marketing copy can be everything from an "About the Company" blurb to a slogan or a mention of

the product's benefits. Although it is recommended to translate these, they may be displayed in

English only if space or the design does not allow.

Important features should be presented in both languages in order to keep the consumer experience

consistent. Instructions must be presented in both languages.

(See guide below)
Nutrition labels, allergen notices, expiry dates, country of origin, common name, ingredients and

net quantity on food product packaging must be presented in both English and French.



Food products sold in Canada are subject to special packaging regulations and additional requirements.

Food packaging must include the following elements of equal prominence in both English and French:

 Common Name

Country of Origin

Much like the product identifier, the common name is the non-trademarked name for the product. For

example, a box of Fruit Loops must display the common name "breakfast cereal".

FOOD
PRODUCTS 

Date Marking + Storage Instructions
Any food product sold in Canada with "durable life" of 90 days or less must bear a date marking and

storage instructions on its packaging. Storage instructions must also be included if these differ from normal

room temperature storage methods.

Ingredients List
Any prepackaged food with more than one (1) ingredient must include an ingredients list on its

packaging. Ingredients must be declared in descending order of proportion by weight.

Allergens

Gluten

Added sulphites

Almonds, Brazil nuts, cashews, hazelnuts, macadamia nuts, pecans, pine nuts, pistachios, walnuts, peanuts,

sesame seeds, wheat or triticale, eggs, milk, soybeans, crustaceans, shellfish, fish, or mustard seeds.

If present, the following allergens must be declared on food packaging:

Name and principal place of business of the foreign manufacturer

The statement "imported for" / "importé pour" or "imported by" / "importé par" followed by the name and

principal place of business of the Canadian company 

The name and place of business of the Canadian company with the country of origin of the product

For food products fully manufactured outside of Canada, the manufacturer must indicate that it is imported

on its packaging. This may be done of one of the following ways: 

Liquid, gas, vicious – metric units of volume

Solid – metric units weight

Individual units (if package of multiple individual servings) – numerical count x volume per serving

Net Quantity

Trademarked Name
The dealer name and place of business (address) must appear on the packaging, including a full address.

Dealer Name + Place of Business

For branding and commercialisation purposes, any trademark for the product should be prominently

displayed on the packaging. Technically, however, including them is optional. 



Official Guide to the Consumer Packaging and Labelling Act and Regulations 
Official Canadian Food Labelling Requirements

Official Canadian Toy Packaging Regulations 

Canadian Barcoding Requirements

W hich nutrition label format should I use?

EXEMPTIONS+
RESOURCES

Resources (Click on links below)

For helpful articles and more information
on our packaging compliance and design
services, please visit:
www.wordfrog.ca 

https://www.competitionbureau.gc.ca/eic/site/cb-bc.nsf/eng/01248.html
https://www.inspection.gc.ca/food-label-requirements/labelling/industry/eng/1383607266489/1383607344939
https://laws-lois.justice.gc.ca/eng/regulations/SOR-2011-17/page-1.html#h-3
https://canadabusiness.ca/blog/step-up-to-the-bar-the-basics-of-bar-codes-1/
https://www.wordfrog.ca/news/nutritionlabelformats

